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stages of
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article life

which may entail risks for human health and the environment




Motivation
IT) Consumer Concerns

QA4. From the following list, please pick the five main issues about which you feel you most particularly lack information.

The impact on our health of chemicals used in everyday products 39%
Soil degradation
Depletion of natural resources
The spread of harmful non-native plants and animals (invasive species) GG 28%
Water pollution (seas, rivers, lakes and underground sources) NG 26%
Agricultural pollution (use of pesticides, fertilisers, eic) NG 0G0
Air poliution GG 27%
Loss or extinction of species and their habitats and of natural ecosystems (forests, fertile soils) I 5%

29%

28%

Shortage of drinking water I 22%

Land take (i.e. that mare land is used to build roads or cities, and that cities expand into the 0%
surrounding countryside)

Noise poliution NG 7%
Our consumption habits NG 15%
Urban problems (traffic jams, pollution, lack of green spaces, eic.) GG 15%
Other (SPONTANEOUS) M 1%
None (SPONTANEOUS) I 4%

Don't know M 2%
(MAX. 5 ANSWERS)

@® r£uzs
Source: Special Eurobarometer 416 (2014)




Motivation
IIT) REACH Regulation

Article 33

ECHA 2016: “clear indications”

Duty to communicate information on substances in articles

- that awareness about Art. 33(2) S| ju it e s o e

weight (w/w) shall provide the recipient of the article with sufficient
genera”y IOW information, available to the supplier, to allow safe use of the article
including, as a nummum, the name of that substance.

- that there is no adequate article| , o equest by o consumer any supplier of an article containing 2

H H : [SVHC] m a concentration above 0,1 % weight by weight (w/w)
FE - ASk Su pply Chaln communication shall provide the consumer with sufficient mnformation, available to the
supplier, to allow safe use of the article including, as a nunimum, the
Drticle 53 name of that substance.
Aim of authorisation and considerations for substitution The relevant information shall be provided, free of charge, within 45
days of receipt of the request.

The aim of thus Title 1s to ensure the good functiomng of the internal
market while assuring that the msks from substances of wvery high

concern are properly controlled and that these substances are progres-
sively replaced by suitable alternative substances or technologies where
these are econonucally and technically viable. To this end all manufac-
turers, importers and downstream users applying for authorisations shall Source: Report on the Operation of REACH and CLP 2016
analyse the availability of alternatives and consider their risks, and the
technical and economic feasibility of substitution.




Overall goal @

- Enhance substitution of substances of very high concern (SVHC) in
articles by increasing the market demand for SVHC-free articles and

supporting industrial actors to identify SVHC in their articles and comply
with their information duties.

v

] [ ] | -
Specific objectives | -
-
Facilitating
LIFE + ASK Raising consumer communication on SVHC
REACH awareness on SVHC in between consumers and
articles companies
Raising awareness and Initiating and guiding
compliance of article supply chain
The Project  LIFE suppliers on SVHC in communication processes
ASKREACH (No. LIFE16 articles and that finally aim at
e i communication substituting SVHC in

Programme  of  the obligations under REACH articles

European Union




Project data @ -

- Coordinating Beneficiary:
German Environment Agency, UBA |_epication and transter |
- Associated Beneficiaries:

Agencies, institutions and NGOs from
13 EU Member States

« Supporters: ECHA, several (competent)
ek authorities for chemicals, article suppliers,
chemical suppliers (CEFIC) ...

» Duration: 01/09/2017 — 31/08/2022

.~
competent
The Project  LIFE Legend amhgrity @@ enforcement or O issued support letter
AskREACH (No. LIFE16 ;
th th roject partner
GIE/DE/000738) s helpdesk (2, Cterauthority () projectp
funded by the LIFE
Programme of the -countrylnwhich the countries in which the project L countries to which the
European Union project takes place M campaign is replicated app is transferred




LIFE « ASK
REACH

E3d

The  Project LIFE
AskREACH (No. LIFE16
GIE/DE/000738) is

funded by the LIFE
Programme of the
European Union

Main activities
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Development of Europe-wide smartphone app
for consumers to launch REACH Art. 33 requests

Connection to European database with
information on SVHC in articles

Capacity building: Best practice supply chain
communication tool to be optimised and
promoted

Preparation, implementation, campaigning




Overview App

- App will be easily adaptable to a!!
languages.

« Consumers scan article barcodes to
find out if articles contain SVHC.

- App will be connected to newly developed European database with
information on SVHC in articles.

' - If consumer scans an article barcode for which SVHC information is not
yet in the database, an automatically generated SVHC request can
be sent to the supplier.

. . * Consumers will be properly informed about legal background and set-up of

AskREACH (No. LIFE16

GIE/DE/000738) is a pp/data ba Se

funded by the LIFE
Programme of the

European Union



LIFE * ASK
REACH

The  Project LIFE
AskREACH (No. LIFE16
GIE/DE/000738) is
funded by the LIFE
Programme of the
European Union

Overview database

- Suppliers are invited to use the European database in order to
organize their information duties in an efficient and customer
friendly way.

« Bullc upload of article information will be possible.
« Barcode owners and retatlers will be involved.
+ Possibility to include proprietary barcodes of companies.

- If new SVHC are included in the REACH candidate list, suppliers will
be asked to (bulk-) upcdate their SVHC information, otherwise
they will receive new consumer requests.

« Waste Frameworlk Directive revision adopted by the E.U. Council
(22.05.18) A Establishment of a database (ECHA) (Art.9) A
Obligatory upload of SVHC related article information



Tool for companies:
Supply chain communication

- Selection (and adaptation)
of the best practice tool.

- IT solutions: Material =]
Data Systems (MDS)

~

Every “supplier of an article” transfers the
data set to the next step in the supply
chain. Thus, finally, brands/retailers are in

the position to fulfil their obligations

requiring  suppliers to h;_,- under Article 33(2) REACH accurately
provide full material — for every individual article.
disclosure.

Scientific and technical

: AbOUt 15 Companies are support for collecting
invited to use the tool in a information on and reviewing

available tools to track hazar-

T /

LIFE = ASK

- Ko The data is consolidated in each step of
ste_pW|se approach Whefe :::: :‘::::: 25?:1:1352?:: the production process.
article and supply chain impleinerntationand

com pleX|ty W||| increase enforcement of Article 33 of
. REACH
with each step.

- Testing the tool +

!

All actors in the supply chains feed data
on materials and all substances used for
article components into a database.

The  Project LIFE

ASKREACH (No. LIFE16 training/support (free of

GIE/DE/000738) is

finded by the LIFE cost during project term)

Programme of the
European Union




Consumer Company
campaigns campaigns
(April 2019-Feb. 2022) (Feb. 2018-Feb. 2022)

* “Your right to know” - Raising awareness, motivation

- Raising awareness, motivation and enabling

- Information provision (active
approach) + events

. . - Supply chain communication

training
- Random article tests
- Awards



LIFE * ASK
REACH

The  Project LIFE
AskREACH (No. LIFE16
GIE/DE/000738) is
funded by the LIFE
Programme of the
European Union

Expected project outcome

+ Ca. 3 million app downloads

+ Ca. 30 million SVHC requests

» 30% of consumers aware of SVHC

* 90% of suppliers compliant

» Decline in sales of SVHC articles

- 1000 articles redesigned as SVHC-free

+ Ca. 400 events (info days, seminars and
trainings) Europe-wide




Are you interested to support or
receive more information?

» You can visit our website: www.askreach.eu“

» Contacts in German Environment Agency (UBA):
Eva Becker

Ioannis Dosis
. _. E-mail us: askreach@uba.de

AskREACH (No. LIFE16
GIE/DE/000738) is
funded by the LIFE
Programme of the
European Union



http://www.askreach.eu/
mailto:askreach@uba.de

Thank you very much for your
attention!

https://itunes.apple.com/de/app/scan4chem/id1205416098
https://play.google.com/store/apps/details?id=de.uba.scan4chem



https://itunes.apple.com/de/app/scan4chem/id1205416098
https://play.google.com/store/apps/details?id=de.uba.scan4chem

